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Keep Students on Track with

Engagement Campaign Solutions

Personalized, proactive outreach to keep students moving
through enrollment and persist at your institution.

Quickly prompt students to take important steps in their learning journeys with Blackboard Engagement Campaigns.
These strategic, scalable outreach initiatives use multimodal communications, like text messages and live phone calls, to
help students navigate admissions, registration, and financial aid processes. Our agents act as an extension of your team
to deliver a consistent, quality experience to students and free your staff to focus on strategic goals.

See how you can leverage campaigns across the student lifecycle

Campaign Focus

Campaign Description

Population

Stop-out students

Invite back students who have left the college and walk them through their
reenrollment steps such as FAFSA completion, readmission, and meeting with
advisement. This campaign collects data about why students left the college initially.
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Have other ideas for student outreach?

We can customize campaigns that address your needs and strategic priorities

LEARN MORE AT go.blackboard.com/engagement-campaigns
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